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PART I. Consumer Expectations as to Economic Trends and Consumer Investment Preferences
 x
The substantial increase in aggregate consumer
income in 1951 was widely although unevenly dis-
tributed, according to the 1952 Survey of Consumer
Finances. The findings suggest that nearly half
of the approximately 53 million spending units in
the population were making more money at the end
of 1951 than at the beginning. Fewer than one-fifth
were making less than a year earlier, which was
as low a proportion as has been reported in any
survey. Consumers, however, were considerably
affected by increases in retail prices, income taxes,
and the contractual payments involved in expanded
indebtedness. Together, these absorbed much of
the increase in money income before taxes. About
as many people in early 1952 thought they were
worse off financially than a year earlier as felt they
were better off. Substantial maintenance, on bal-
ance, of consumer financial positions in 1951 was
noteworthy in view of the marked expansion of the
defense program.
Consumer spending, although at a very high level
1 This is the first in a series of articles presenting the re-
sults of the Board of Governors' Survey of Consumer Fi-
nances in 1952. Other articles will appear in succeeding
issues of the BULLETIN.
The present article was prepared by Irving Schweiger of
the Consumer Credit and Finances Section of the Board's
Division of Research and Statistics.
From the Board of Governors, general supervision of the
survey has been under the direction of Ralph A. Young, Di-
rector of the Division of Research and Statistics, and of
Homer Jones, Chief of the Consumer Credit and Finances
Section of the Division. The Division of Research and
Statistics has responsibility for planning the over-all content of
the survey, analyzing survey results, and preparing the
special articles reporting survey findings that appear in the
BULLETIN.
From the University of Michigan, Rensis Likert, Director
of the Institute for Social Research, and Angus Campbell,
Director of the Survey Research Center, were in general
charge of the survey. The Survey Research Center is a divi-
sion of the Institute for Social Research of the University of
Michigan. Responsibility for detailed planning and super-
vision of the survey, including interviewing, editing, tabula-
tion of survey results, and preparation of Survey Research
Center studies was carried by George Katona in collaboration
with John B. Lansing of the Survey Research Center staff.
Charles F. Cannell served as head of the field staff and
Leslie Kish as acting head of the sampling section of the
Center. A close working relationship is maintained with the
staff of the Survey Research Center at all stages of the work,
and this analysis of the survey tabulations has had the benefit
of suggestions from the Center's staff.
during 1951, was somewhat lower in relation to in-
come than in other postwar years. Contributing to
the moderation of spending in 1951 were the record
stocks of durable goods in the hands of consumers
and the feeling of a major part of the population
that conditions were not favorable for purchases of
large durable goods, primarily because prices were
too high to provide good values.
Consumers expected, on balance, little improve-
ment in their financial positions or in market condi-
tions in 1952. Increases in income were anticipated
more frequently than decreases, but the proportion
of consumers expecting prices to rise further was
larger than the proportion expecting increases in
income.
Prospects for 1952 indicated by survey findings
were that consumer spending would continue at a
moderate level in relation to income as long as the
attitude prevails that prices are too high. Since the
survey was conducted, declines in prices of many
consumer durable goods have taken place, partly as
a reaction to the curtailment of consumer demand.
It is possible that these declines may change or may
have changed people's views concerning the wisdom
of purchases in 1952. If this occurs or if incomes
rise more than was anticipated, purchases of major
durable goods in the remainder of 1952 may be
greater than was indicated by consumers earlier in
the year. At the same time other prices and costs
have risen and the volume of individual indebted-
ness has increased, exerting greater demands upon
incomes.
Of particular interest during the current period
of latent danger of inflation are the survey findings
on consumer preferences in choosing investment
outlets for their saving. Most consumers continued
in 1952 to prefer to put their funds into savings
accounts and savings bonds; that Is,, in types of as-
sets whose value is relatively fixed. This preference
was based mainly on considerations of safety and
liquidity. At the same time, the proportion of
consumers who favor the type of investment that
involves risk of fluctuating value of principal, such
as common stock and real estate, increased some-
what, especially among people with large financial
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resources. The growing preference for such assets
was mainly because they were believed to yield a
higher return, while the extent to which they were
preferred as a hedge against inflation continued to
be limited.
This article, the first in a BULLETIN series, pre-
sents part of the findings of the seventh annual
Survey of Consumer Finances sponsored by the
Board of Governors of the Federal Reserve System
and conducted for the Board by the Survey Re-
search Center of the University of Michigan. A
preliminary report was published in the April 1952
BULLETIN. The current article is devoted to the
general economic outlook of consumers, to changes
in consumer attitudes on economic matters during
the past year, and to preferences for various forms
of investment. Subsequent issues of the BULLETIN
will contain articles analyzing consumer expendi-
tures during 1951 and plans for 1952 and 1953 pur-
chases of major durable goods and houses, changes
in the distribution of income since the 1951 Survey,
and ownership of liquid and nonliquid assets
and consumer debt.
2
GENERAL COMMENT ON SURVEY METHODS
The general methods employed in this seventh
Survey of Consumer Finances were similar in every
major respect to those applied in previous surveys.
Field work was carried out largely in the first two
months of the year. Accordingly, the survey find-
ings must be interpreted with special reference to
that period. This year approximately 2,800 inter-
views were taken in 60 sampling areas distributed
throughout the country, compared with about 3,400
interviews in 66 areas last year. The effect of this
decrease in sample size on the sampling errors
of the survey is indicated in tables in the technical
note at the end of this article.
As in previous surveys, the interview unit was the
2 Previous surveys were conducted for the Board of Gov-
ernors early in each of the years 1947-51 by the Survey
Research Center and the results of those surveys were re-
ported beginning with the June issue of the BULLETIN for
those years. A preliminary report on certain key points in
each of the last three surveys, 1950-52, was published in
the April BULLETIN. The first survey was made for the
Board of Governors early in 1946 by the Division of Program
Surveys, Bureau of Agricultural Economics, United States
Department of Agriculture. The Survey Research Center
staff currently in charge of the survey work was associated
with the Division of Program Surveys at the time of the
first survey. Results of that survey were reported in the
June, July, and August 1946 issues of the BULLETIN under
the general title "National Survey of Liquid Assets."
consumer spending unit, defined as all persons liv-
ing in the same dwelling and related by blood,
marriage, or adoption, who pooled their incomes
for their major items of expense.
3 Survey meth-
ods also permit tabulation of many survey results
on a family basis, and some of the results will be
presented on this basis.
4
This series of annual surveys has provided many
new insights into consumer financial patterns, but
it continues to be desirable to emphasize that the
survey method of obtaining consumer information
is still experimental. The techniques employed
are believed to give results that fall within a margin
of sampling variation determinable in advance.
Considerable further experience, however, derived
from surveys repeated under varying economic con-
ditions, together with further careful statistical and
analytical testing of results, will be needed to estab-
lish fully the utility of the sample survey approach.
Survey findings represent only one body of data
indicative of current tendencies in the economy and
should always be viewed along with the wealth
of other statistics reported currently through various
governmental and private organizations.
For a discussion of the sampling limitations of
the survey, see the technical note at the end of this
article.
CONSUMER EXPECTATIONS AS TO ECONOMIC TRENDS
Financial position of consumers. Increases in
money income before taxes during 1951 were about
as numerous as in any postwar year, while decreases
were at a postwar low. Nearly half of all nonfarm
spending units reported making more money in
early 1952 than a year earlier. The proportion mak-
ing less money was only one-third as large (see
Table 1).
The rising level of consumer income was reflected
in the increase from $3,000 in 1950 to $3,200 in
1951 of the median (middlemost) income before
taxes, a gain of about 7 per cent (see Table 2).
The arithmetic average of income rose about 9 per
cent, from $3,520 to $3,840. These compare with
8 If people contributed more than one-half of their income
to the family, it was considered that they pooled their
income. In addition, the wife of the head of the family,
or a family member under 18 years of age or earning
less than $10 a week, was always considered a member
of the main spending unit.
* Families are defined as all persons living in the same
dwelling unit who are related by blood, marriage, or adop-
tion.
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TABLE 1
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1 Data refer to nonfarm spending units only, except for early
1951 and July 1949 when all units are included. The question
was: "Are you making as much money now as you were a year
ago, more or less?"
2 The question was: "Would you say that you people are better
off or worse off financially than you were a year ago?"
3 No cases reported or less than one-half of 1 per cent.
an increase in the annual average of consumer
prices of about 9 per cent from 1950 to 1951, as
measured by the Department of Labor. Since per-
sonal income taxes also rose substantially during
1951, it is apparent that prices rose somewhat more
than the average disposable income. Most of the
rise in prices occurred in the latter part of 1950 and
early in 1951, while incomes continued to increase
throughout 1951. These developments accounted
for the feeling, expressed by many consumers, that
TABLE 2










































































1 Income data for each year are based on interviews during
January, February, and early March of the following year.
they were no better off financially while others
indicated improvement.
About as many people reported that their fi-
nancial situation was worse in early 1952 com-
pared with a year before as said it was better (see
Table 1). Many people believed that they were
no better off with higher money incomes, pri-
marily because prices and taxes had also :-;s;:n.
Only half of the people who had income ::v rcas^s
during 1951 felt that their financial situation was
improved (see Table 3). The proportion of farm-
ers feeling that they were better off increased con-
siderably as compared with the previous two years.
(For additional details, see Tables 14 and 15 at
the end of this article.)
Expectations of income and price changes. Many
more people expected increases in income during
1952 than expected decreases (nearly 4 in 10 com-
TABLE 3
RELATION BETWEEN CHANGE IN INCOME AND CHANGE IN FINANCIAL SITUATION *
[Percentage distribution of spending units having specified change in income]











































































































1 Comparison of change from a year earlier in a spending unit's current level of income and in its opinion of its own financial situation.
Excludes spending units that did not indicate whether their rate of income was higher or lower than a year earlier, and in 1950 also excludes
all farmers. For questions asked, see footnotes 1 and 2, Table 1.
2 No cases reported or less than one-half of 1 per cent.
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pared with less than 1 in 10), as is shown in Table
4. This was true at all income levels although the
proportion expecting improvement in income
tended to increase as the level of income increased
(see Table 16 at the end of this article).
TABLE 4
EXPECTED CHANGE IN INCOME
1
































1 Data for 1952 and 1950 are based on the question: "How about
a year from now, do you think you people will be making more
money or less money than you are now, or what do you expect?"
Data for 1951 are based on the question: "Now for the current
year, 1951, do you think your income will be larger, the same, or
smaller than in 1950?"
About half of all consumer spending units ex-
pected prices of the things they buy to continue
rising during the coming year, but substantially
fewer held this view than did a year ago (see
Table 5). There was little change in the very
small number of consumers that believed prices
would fall but rather a substantial increase in the
number expecting price stability (from less than
2 in 10 in early 1951 to 3 in 10 in early 1952).
The fact that more people expected prices to rise
than expected an increase in income indicated that
consumers, on balance, were not expecting any im-
provement in financial position during 1952.
TABLE 5
EXPECTED CHANGE IN CONSUMER PRICES
[Percentage distribution of spending units]
Expected change
Increase











































1 Includes "some prices will stay the same, others will rise."
2 Includes "some prices will rise, others will fall."
3 Includes "some prices will fall, others will stay the same."
Attitude regarding major purchases. The attitude
that the current year would be a bad time to make
purchases of major durable goods such as auto-
mobiles and washing machines continued to be
widely held by consumers. The 6 in 10 who
expressed this view were a slightly larger propor-
tion of the total group than they had been at the
beginning of 1951. The chief reason for this view
continued to be the feeling that prices were "too
high"; that good values would not be obtained.
Reports of poor personal finances or expectations
of bad times were given more frequently in early
1952 than a year earlier as a reason for not buying.
Less than 3 in 10 consumers stated that this was
a good time to buy, a decline of one-fourth since
early 1951. The most frequent explanations for
this belief were the expectation of rising prices or
of shortages, but the number with these expectations
was substantially less than in early 1951.
Relation between consumer views and buying plans.
Survey data for the current and previous years
tend to support the belief that consumer spending
behavior is influenced by factors other than current
income. Important among them are attitudes which
appear to be related consistently to plans to purchase
major consumer durable goods. These include:
First, a consumer's appraisal of recent changes
in his personal finances; second, and perhaps
most important, what a consumer expects to
happen to his income in the immediate future;
and finally, his own idea of whether a particular
period is a good time to buy. Price expectations,
on the other hand, appeared to have only a small
influence on consumer spending plans, as compared
with the important effects of past price changes.
Anticipations of income change in 1952 were
TABLE 6
CONSUMERS PLANNING PURCHASES OF MAJOR DURABLE GOODS
AS A PERCENTAGE OF ALL SPENDING UNITS HAVING


























1 Plans to purchase an automobile (new or used) and/or one or
more major household durable goods. Data refer to nonfarm
spending units.
2 The question was "How about a year from now, do you think
you people will be making more money or less money than you are
now, or what do you expect?"
3 The question was "What do you think will happen to the
prices of the things you buy during the year—do you think they
will go up, or down, or stay about where they are now?"
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closely related to plans for buying but there was
little evidence of any relationship between expected
price changes and buying plans. As shown in
Table 6, more than 4 in every 10 consumers expect-
ing an increase in income planned to make at least
one major purchase, regardless of whether they
expected prices to go up or not. People who did
not expect their incomes to rise (no change or a
decrease) planned to buy with considerably lesser
frequency (less than 3 in 10). For these people,
also, it appeared to make little difference whether
prices were expected to rise or not. It is also sig-
nificant that, in answering the question as to the
wisdom of buying at this time, less than 1 in 5 of
the consumers who expected prices to rise during
1952 was influenced by this to consider the present
a good time to buy. These general relationships
also appear to have prevailed in preceding postwar
years.
INVESTMENT PREFERENCES
The survey this year explored in some detail the
nature of consumer preferences for selected im-
portant types of assets in which saving may be in-
vested. This extended the scope of survey findings
in an area in which limited inquiries were made
in both 1949 and 1951. As in the earlier surveys
the queries in 1952 were made only of consumer
spending units with income before taxes in the
preceding year of $3,000 and over. This, however,
focuses the exploration on that part of the popu-
lation which accounts for the greater proportion
of both the current and the accumulated saving.
The queries related to the consumer's opinion of
the wisest use of funds among four representative
outlets: savings accounts, savings bonds, real estate,
and common stock.
5
Extension of the survey findings on investment
preferences sheds additional light on an important
aspect of consumer financial behavior during a
5 In the 1952 Survey, the following questions were asked:
"Suppose a man has money over and above what he needs for
his expenses. What do you think would be the wisest thing
for him to do with it nowadays: put it in a savings account,
buy Government savings bonds with it, invest it in real estate,
or buy common stock? Why do you make that choice?"
Answers referring to "savings account" were interpreted to
mean savings accounts in banks, savings and loan shares,
postal savings, and credit union shares. Investment in "real
estate" refers primarily to real estate for other than owner-
occupancy.
TABLE 7
INVESTMENT PREFERENCES WITHIN INCOME GROUPS
[Percentage distribution of spending units]
Preferred investment*




Assets of fluctuating money value
Common stock
Real estate ... ...




All cases . ...
Number of cases







































































































































































































1 In 1952 the question asked of spending units with incomes of $3,000 or more was: "Suppose a man has some money over and above
what he needs for his expenses. What do you think would be the wisest thing for him to do with it nowadays: Put it in a savings account,
buy Government savings bonds with it, invest it in real estate or buy common stock?" In 1949 and 1951 the question was: "Now I
have one last question about how people save. Suppose a man has some money over and above what he needs for his expenses. What
do you think would be the wisest thing for him to do with it nowadays: Put it in the bank, buy Government savings bonds with it, invest
it in real estate, or buy common stock?" 2 Income groups relate to income in year prior to year specified.
3 Because in 1951 this information was requested on all farm schedules and on only one-half of the nonfarm schedules, the farmers
were entered at one-half their normal weight. 4 Includes combinations of assets of fixed and fluctuating value and assets other than those listed above.
s Approximate number of cases.
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period when inflationary dangers, actual or poten-
tial, may exert an important influence on the pro-
portion of current income that is saved or the form
that saving takes. Changes in consumer invest-
ment preferences may affect not only the form in
which the current income is saved but also the
shifting of consumer assets from one form to an-
other.
Many consumers maintain savings in several
forms, such as savings bonds, insurance, bank
accounts, and securities. Changes in attitude
regarding investments occur, and over a period
of time these changes may be reflected in the
pattern of investment, with greater investment in
the more favored forms of saving and less invest-
ment, or even disinvestment, in assets that have de-
clined in favor.
Changes in investment preferences, 1949-52. Since
early 1949 there has been a marked shift in invest-
ment preferences of consumers from assets whose
value is fixed toward assets whose value fluctuates.
This shift has not been consistent among various
consumer groups in the population, and there have
even been reversals of attitude toward specific forms
of assets. The general drift, however, has contin-
ued (see Table 7). By early 1952 approximately
1 in every 4 consumers with incomes of $3,000 and
over preferred to invest in a type of asset whose
value fluctuated, such as real estate or common
stock; in early 1949, the proportion had been
1 in 9.
Change in 1949-50. During the two years from
early 1949 to early 1951 there was a substantial
increase among nearly all groups queried in their
preference for each of the two types of fluctuating
value assets covered by the survey—real estate and
common stock. This change in attitude possibly
occurred largely in 1950, reflecting the international
situation starting .with the Korean outbreak in mid-
1950 and the change in the economic climate that
stemmed from it.
Savings accounts experienced the largest decrease
in investment preference and this also possibly oc-
curred after mid-1950. There was also some de-
cline, but not as great, in the frequency with which
all people with incomes of $3,000 and over rated
savings bonds as their first investment choice.
Savings bonds did fall out of favor, however, with
the small number of people who held large amounts
($2,000 and over) of such bonds. In early 1949
about 6 in 10 of such large holders with incomes
of $3,000 and over gave bonds as their first invest-
ment preference. By early 1951 the proportion
had declined to 4 in 10 (see Table 8). This shift
in preference is significant since holders of $2,000
or more of "A-F" savings bonds, although few in
number (6 per cent of all spending units), owned
roughly two-thirds of the total in early 1951.
TABLE 8
INVESTMENT PREFERENCES OF SPENDING UNITS WITH INCOMES
OF $3,000 AND OVER AND A-F SAVINGS BOND
HOLDINGS OF $2,000 AND OVER
1
[Percentage distribution of spending units]
Preferred investment
2




Assets of fluctuating money value
Common stock
Real estate















































1 Money income in year prior to year indicated; A-F savings
bond holdings early in year indicated.
2 For questions asked, see footnote 1, Table 7.
3 No cases reported or less than one-half of 1 per cent.
4 Includes combinations of assets of fixed and fluctuating money
value and assets other than those listed above.
Change in 1951. From early 1951 to early 1952
the selected assets whose value may fluctuate con-
tinued to gain in favor with consumers but the gain
was much smaller than in the previous two-year
period.
In 1951, however, there were substantial differ-
ences in the change of attitudes with regard to spe-
cific assets (see Table 7). Common stock continued
to gain adherents among consumer investors in
1951, while little further change in attitude toward
real estate was noted. Savings accounts regained
much of the popularity that had been lost in the
preceding two-year period, but this was more than
offset by a lessened preference for savings bonds
during 1951. The increase in interest rates at some
savings institutions during 1951 and the promo-
tional campaigns accompanying these changes may
explain, in part, the reversal in attitude toward sav-
ings accounts. The decline in the proportion of
people favoring savings bonds was somewhat greater
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TABLE 9
INVESTMENT PREFERENCES WITHIN INCOME AND OCCUPATIONAL GROUPS
[Percentage distribution of spending units]
Preferred investment
l




Assets of fluctuating money value.
Common stock
Real estate





















































































































































































1 For questions asked, see footnote 1, Table 7.
* Income groups relate to income in year prior to year specified. s Includes skilled, semiskilled, and unskilled workers, farm operators and laborers, unemployed and retired persons, students, house-
wives, persons engaged in police, fire, and other protective services, and spending units for which occupation of head was not ascertained.
< No cases reported or less than one-half of 1 per cent.
& Includes combinations of assets of fixed and fluctuating money value and assets other than those listed above.
during 1951 than in the preceding two-year period,
and again the decline appeared to be greatest among
people with substantial financial resources. As
shown in Tables 7 and 9, consumer spending units
with incomes of $5,000 and over showed the most
marked decline in preference for this asset, espe-
cially those in certain occupational groups (pro-
fessional, managerial, nonfarm self-employed, and
clerical and sales). It should be pointed out that
the survey in early 1952 preceded the recent up-
ward revision in the yield of savings bonds. The
effect of this change on consumer investment pref-
erences is not known.
Reasons for investment preferences. The reasons
given in early 1952 for preferring specific assets
were broadly similar to those expressed in the
two earlier years, even though there had been sub-
stantial changes since 1949 in the proportion of
people preferring each kind of asset. Savings bonds
were preferred chiefly for their safety, the rate of
return, and for patriotic reasons. Savings accounts
were chosen for their liquidity and convenience and
also for their safety and interest yield. Both real
estate and common stock were selected because
of their rate of return and, to a lesser extent, because
of the protection they offered against inflation.
Frequently mentioned in the case of real estate
was the related point that it is tangible property.
(For details, see Table 10.)
It is noteworthy that the predominant reason
given in early 1952 for preferring assets of fluctuat-
ing value was their higher rate of return. Some
further gain in popularity of such assets took place
in the belief that they would furnish protection
against inflationary price rises but the gain was not
large. The greater emphasis on rate of return indi-
cates either that more attention was being paid to
this factor than heretofore or that people believed
the differences in return of various types of invest-
ment had been increasing. It is possible that a
desire to maintain purchasing power of investment
income in the face of rising prices may have caused
some investors to revise their previous scale of in-
vestment objectives.
A further attempt was made to gain insight into
the reasons for people's investment preferences by
asking consumers to choose between two assets of
fixed value and also between an asset of fixed
value and one of fluctuating value. Specifically,
consumers with incomes of $3,000 and over were
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TABLE 10
REASONS FOR INVESTMENT PREFERENCE WITHIN INCOME
GROUPS *
[Percentage distribution of spending units]
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1 In the 1952 Survey, the following questions were asked of all
spending units having incomes of $3,000 or more: "Suppose a
man has money over and above what he needs for his expenses.
What do you think would be the wisest thing for him to do with
it nowadays: put it in a savings account, buy Government savings
bonds with it, invest it in real estate, or buy common stock?"
"Why do you make that choice?" These data are not precisely
comparable with somewhat similar data obtained from the 1951
and 1949 Surveys because in those years respondents were asked
to evaluate each type of investment.
2 Because some spending units gave more than one reason for
their preferences, the sum of entries relating to various preferences
will exceed 100 per cent.
asked to make a choice between savings bonds and
savings accounts and also between savings bonds
and common stock, and to give reasons for their
choices. Responses to these arbitrary sets of choices
appear to shed further light on investment objec-
tives.
Consumers whose first choice among the four
investment outlets had been a fluctuating value
asset generally preferred savings bonds to savings
accounts, largely because of the rate of return.
Thus, people who had preferred fluctuating value
assets, primarily for their higher return, gave
weight to this factor even when the alternatives
were two fixed value assets. Those who chose
savings accounts in the paired comparison with
savings bonds did so mainly because they felt
savings accounts to be more liquid.
Consumers were also asked how their choice
between bonds and savings accounts would be af-
fected if the money might be needed within two
or three years. Approximately 4 in every 10 spend-
ing units said that this would affect their decision,
and almost all of this group indicated preference
for a savings account in these circumstances. The
most frequent reasons were that savings accounts
were more liquid and would pay more interest than
bonds in a two-to-three-year period. The recent
revision of savings bonds terms which increased
substantially the interest return for short-term hold-
ings might well change the attitude of some con-
sumers (1 in 10) whose view was that savings
accounts pay higher interest rates than bonds for
short-term holdings. The importance to con-
sumers of the liquidity of their savings is also
indicated by the response of the 6 in 10 spending
units who said that their choice would not be af-
fected if they knew they might need the funds
within two or three years. Their chief reason was
the belief that savings bonds and savings accounts
were equally liquid. (For additional details, in-
cluding those on the choice between savings bonds
and common stock, see Tables 17 and 18 at the end
of this article.)
Investment in 1951. It should be noted that the
survey findings related to the consumer's prefer-
ence, not his plans for investment. For some indi-
viduals, a shift in portfolio may not occur because
of a change in investment preferences. To the
extent that change does occur, it probably takes
place over a period of time. New investment from
current saving probably reflects changes in pref-
erences relatively quickly while shifts in previous
investment come more slowly, if at all.
Survey data indicate that the income groups quer-
ied generally followed an investment policy that
was related to their investment preferences. Net in-
vestment in common stock was both more fre-
quent and in considerably larger amounts, on the
average, among people in high income groups
($5,000 and over) than among people in medium
income groups. The bulk of direct investment
in common stock in 1951 appears to have been
made by the $5,000 and over group. A small net
investment was also made by people with incomes
of $3,000 to $4,999. Investment in real estate, by
acquiring or making additions to properties other
than owner-occupied dwellings, also tended to
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be more frequent and in larger amounts among the
higher income groups.
The large increase during 1951 in liquid asset
holdings of consumers—savings bonds, savings and
checking accounts, postal savings, and shares in sav-
ings and loan associations and credit unions—
indicated by other financial data, was reflected in
an appreciably greater number of increases than
decreases in holdings at all income levels except
those under f 1,000 (see Table 19 at the end of
this article). Thus, the general conclusion to be
drawn from survey results is that the over-all in-
crease in such holdings was widely distributed.
The greater loss in popularity of fixed value
assets in 1951 among high income ($5,000 and
over) than among medium income spending units
appeared to be reflected in the divergent changes
in large liquid asset holdings of these groups.
During 1951, the frequency with which large
amounts of liquid assets ($2,000 and over) were
held declined among the groups with incomes of
$5,000 and over, and appeared to increase among
lower income groups (see Table II).
6
Maturing savings bonds. To throw further light
on consumer attitudes toward savings bonds, the
survey obtained some information from consumers
at all income levels concerning their plans for sav-
ings bonds maturing in 1952 and 1953.
Although the survey obtained reports represent-
ing approximately 70 per cent of all savings bonds
estimated to be owned by consumers, maturing
6 A more complete discussion of the survey findings on
ownership of liquid assets will be presented in the third
article of this series.
TABLE 11
TYPE AND SIZE OF LIQUID ASSET HOLDINGS WITHIN INCOME GROUPS *
[Percentage distribution of spending units]
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All cases . . .














































































































































































































































































































































































1 Liquid asset data are based on interviews in January, February, and early March oi year indicated. In 1952 respondents were
asked for their balances on Jan. 1, 1952; in earlier surveys for balances at the date of interview. Income groups are based on annual
money income before taxes in year prior to year indicated.
2 Includes all types of U. S. Government bonds, checking accounts, savings accounts in banks, postal savings, and shares in savings
and loan associations and credit unions. Excludes currency.
3 Amounts for 1952, 1951, and 1949 are shown at 86 per cent, 83 per cent, and 80 per cent, respectively, of maturity value, except
for recent purchases, which are shown at purchase price.
* Includes savings accounts in banks, postal savings, and shares in savings and loan associations and credit unions.
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bonds were reported amounting to somewhat less
than 50 per cent of the amount estimated to mature
in 1952-53 according to Treasury figures. This
may indicate that many people are not familiar
with the maturity dates of their savings bonds.
Some of the difference is no doubt due, however,
to the omission from the survey of estates and trusts
as well as of some individuals such as transients and
servicemen who own maturing bonds.
The large discrepancy between survey and
Treasury data indicates the need for caution in
drawing conclusions from survey data on matur-
ing bonds. The validity of the following interpre-
tation of the data depends largely on whether peo-
ple's plans for bonds identified as maturing bonds
apply also to bonds not identified.
Consumers' plans in early 1952 for their maturing
savings bonds appeared to be similar to those ex-
pressed a year earlier. There were indications of
some decline in the proportion of the funds planned
to be retained in savings bonds but the change was
very slight, as is shown in Table 12. Holders of
more than one-third of the maturing bonds had
definite plans not to cash their bonds while plans
to cash their bonds at maturity were expressed
with regard to one-fourth of the total. Owners of
the balance (more than one-third) had no definite
plans. Holders of less than $500 of maturing
bonds showed less tendency to cash them than a
year ago, while the opposite was true for people
with larger amounts maturing.
Of the maturing bonds involved in definite plans
TABLE 12
PLANNED USE OF MONEY RECEIVED FROM MATURING
SAVING BONDS
1
[Distribution of total amount of maturing savings bonds]
Planned use
Retain savings bonds or reinvest in
Government bonds
Save or repay debts
Other outlays
 2























1 Data for 1952-53 based on following questions asked in early
1952: "Do you have any war or savings bonds whose 10 years
will be up in 1952 or 1953?" "How much will these bonds amount
to?" "Have you made any plans about what you'll do when they
mature?" "What are they?" Data for 1951-52 based on similar
questions asked in early 1951.
3 Includes plans to purchase homes, farms, other real estate,
businesses securities, automobiles, and other durable goods, and
plans for general expenditures.
to redeem, approximately one-third of the funds
was slated to be put in the bank or to pay off debt.
Last year, the proportion was about one-fourth.
Plans indicate that the balance would be used to buy
homes, cars, and other durable goods, for general
living expenses, for investment in business, real
estate, or securities, and for other expenditures.
(For additional details on maturing savings bonds,
see Table 20 at the end of this article.)
Patterns of investment preference. The 1952 Sur-
vey permits more detailed analysis than has been
possible heretofore of the relation of investment
preferences to such factors as income, wealth (as
measured by major assets held), occupation, and
size of community.
In general, the larger the income or the accumu-
lated savings, the greater the preference for assets
of fluctuating value (see Tables 7 and 13 and also
Tables 21 and 22 at the end of the article). In early
1952, for example, the proportions of spending units
preferring common stock or real estate in the $7,500
and over income group was nearly three times
that of the $3,000 to $3,999 income group (45 to 17
per cent).
Attitudes toward specific types of fluctuating
value assets did not vary in the same manner.
Preference for common stock was very infrequent
in the income groups close to $3,000 and increased
fairly sharply and continuously at successively
higher income and wealth groups in the range
shown by survey data. On the other hand, prefer-
ence for real estate was relatively great in the
lower income and wealth groups and, after increas-
ing moderately, leveled of! at higher groupings.
Although the proportion of consumers favoring
savings bonds as an investment tended to be smaller
as earnings or wealth increased, this investment out-
let, rather than real estate or common stock, was
preferred more frequently in every income group
covered and in all but the largest wealth group
($25,000 and over). Many consumers with very
small asset holdings do not believe that they can
conveniently purchase common stock or real estate
other than their dwelling. In general, these findings
on investment preferences by income and wealth
groups confirms the usual view that consumers,
through their investment programs, first try gen-
erally to meet the need for security and after that
need has been met try to increase their return by
investing in assets of normally higher yield bearing
a risk of fluctuating money value as to principal.
People's attitudes toward investment outlets also
appeared to be influenced by the size of community
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TABLE 13
INVESTMENT PREFERENCES IN RELATION TO INCOME AND MAJOR ASSETS
[Percentage distribution of spending units]
1951 income before taxes
and major assets in early 1952






































































































1 Major assets include liquid assets, stock in publicly held corporations, and real estate other than owner-occupied homes and farms.
2 Includes common stock and real estate.
* Includes savings accounts and savings bonds.
4 Includes combinations of fixed and fluctuating value assets and assets other than those mentioned in notes 2 and 3.
6 Total includes units for which value of assets was not ascertained and thus exceeds sum of asset groups.
6 Because of small number of cases, these distributions should be used with care.
7 No cases reported or less than one-half of 1 per cent.
in which they lived. The smaller the community,
the greater, in general, was the popularity of invest-
ment in real estate and the lesser the preference for
common stock. This pattern doubtless reflects the
greater familiarity, and possible opportunity, that
people in smaller cities and the open country have
to invest in real estate. Working in favor of stock
investment in the larger cities, on the other hand,
is the greater familiarity of people in these centers
with such investment and the greater ease of in-
vesting in the larger cities (see Table 23 at the end
of this article).
Variation in investment attitudes among people
in different occupations at the same income level
was more marked than the differences shown by
size of community. Savings accounts were pre-
ferred most frequently by skilled and unskilled
workers while the lowest rating given this form
of investment was that among farm operators.
Savings bonds, on the other hand, were rated
highly by both farm operators and employed per-
sons at both medium- and high-income levels. The
preference of farm operators for savings bonds
and their low rating of savings accounts is prob-
ably explained in part by the low return obtained
from savings accounts in country areas and in part
by historical factors. The lowest preference for
savings bonds at all income levels was found among
professional and self-employed persons.
Although popularity of common stock and real
estate rose sharply in the past three years, and
probably for similar reasons, each type of invest-
ment appealed to quite different groups. The occu-
pational groups most in favor of common stock at
all income levels were the retired, professional, and
clerical and sales groups. The chief proponents of
real estate investment were farm operators.
TECHNICAL NOTE ON THE SAMPLING LIMITATIONS OF THE SURVEY
Changes from year to year in survey findings
may result from many factors. Among the most
important of these are (1) actual changes in the
basic situation which it is the main objective of the
survey to measure; and (2) random shifts due prin-
cipally to the particular samples of persons inter-
viewed (sampling variation). Other factors which
affect findings, though important, would be as
prevalent in a complete census of the entire popula-
tion as in a carefully selected sample. These in-
clude such factors as reporting errors made by those
being interviewed, differences in the questionnaire
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from year to year, differences in interpretation given
either by the respondent to the question asked or
by the interviewer to the answer given, and differ-
ences in processing the data.
In appraising changes in survey findings, it
must be kept in mind that the value of change
determined from the survey represents the best
available (i.e., most probable) estimate of the true
value. If differences are greater than may be
attributed to chance variation in the selection of
the particular samples (see the accompanying table
of sampling errors of differences), one often as-
sumes that a real change has taken place.
SAMPLING ERRORS OF DIFFERENCES
1
Differences required for significance (95 per cent proba-
bility) in comparisons of percentages derived from successive
Surveys of Consumer Finances and from two different sub-































Size of sample or group
200 300 500 700 1,000 3,500
2
For percentages from about 30 per cent












For percentages around 10 per cent and
90 per cent
A problem of interpretation arises when the dif-
ference between data from any two surveys is
smaller than might be due to sampling variation
alone. In some cases in the 1952 Survey the pro-
portion early this year of those intending to buy a
certain commodity was slightly smaller than the
proportion having similar intentions early in 1951.
The difference was not statistically significant (less
than might result from sampling variation), but it
does not follow that there was no difference between
the two proportions. Nor does it follow necessarily
that the proportion was smaller in 1952 than in
1951. What can be said is that the order of mag-
nitude of the two proportions remained the same,
but the chances of a decrease from 1951 to 1952
are somewhat greater than of an increase.
Sample surveys yield information which approxi-
mates the true order of magnitude of data but do
not produce exact values. Expressing the results
in terms of an estimated number of spending units
or of aggregate dollar amounts may imply an un-
warranted degree of certainty and is justified only
because in this form the results are more easily
interpreted and understood and, therefore, more
useful. It must be remembered, however, that
such magnitudes fall within a relatively large mar-
gin of error, and that the width of the margin
may have a bearing on the interpretation of the
data.
APPROXIMATE SAMPLING ERRORS OF SURVEY FINDINGS
[Expressed in percentages]
(The chances are 95 in 100 that the central value lies within a
range equal to the reported percentage plus or minus the number




























1,000 700 500 300 200




1 The sampling error does not measure the actual error that is
involved in specific survey measurements. It shows that—excep t
for nonsampling errors, errors in reporting, in interpretation, etc.—
differences larger than those found in the table will arise by chance
in only 5 cases in 100.
2 Approximate size of entire sample of surveys prior to 1952.
3 Approximate size of entire sample of the 1952 Survey.
1 Approximate size of entire sample of surveys prior to 1952.
2 Approximate size of entire sample of the 1952 Survey.
These qualifications, both as to the significance
of the changes from one survey to the next and
as to the aggregate estimates presented, are im-
portant to keep in mind in using the data shown
in the various tables and in appraising the results
presented throughout the series of articles.
For a fuller discussion of the methods of the
survey and of the sampling and other limitations
of the data, see "Methods of the Survey of Con-
sumer Finances" in the July 1950 BULLETIN.
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TABLE 14
CHANGE IN FINANCIAL SITUATION WITHIN INCOME GROUPS
[Percentage distribution of spending units]
Opinion of change in own




































































































































1 Change reported in interviews during January, February, and early March of year indicated.
2 Income groups relate to income in year prior to year specified.
* No cases reported or less than one-half of 1 per cent.
TABLE 15
CHANGE IN FINANCIAL SITUATION WITHIN OCCUPATIONAL GROUPS


































































































































































1 Change reported in interviews during January, February, and early March of year indicated.
2 No cases reported or less than one-half of 1 per cent.
TABLE 16
EXPECTED CHANGE IN INCOME WITHIN INCOME AND OCCUPATIONAL GROUPS
[Percentage distribution of spending units]
Group characteristic
1
All nonfarm spending units

















































































































































































































































1 Determined only for nonfarm spending units. The question asked was: "How about a year from now—do you think that you will
be making more money or less money than you are now, or what do you expect?"
2 Total number of cases exceeds sum of cases for each income group because it includes spending units for which incomes were not
ascertained. Total number of cases exceeds sum of occupational grouping because of inclusion of spending units headed by unemployed,
housewives, students, and persons for whom occupation was not ascertained.
8 Income groups relate to income in year prior to year specified.
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TABLE 17
ATTITUDE TOWARD ALTERNATIVE INVESTMENTS WITHIN INCOME GROUPS










Uncertain or not ascer-
tained .
All cases






















































































say that?" "What it ape:
"Why is that?"
2 No cases reported or less than one-half of 1 per cent.
your opu
TABLE 18
REASONS FOR PREFERENCE BETWEEN ALTERNATIVE INVESTMENTS WITHIN INCOME GROUPS





Savings bonds or savings
accounts







Saving by payroll deduc-
tion
Other




Disapproval of use of funds
by Government
Other












Reasons for preferring both. . .
Reasons for preferring neither.
Not ascertained




























































Savings bonds or common
stock








Some reasons for not preferring
savings bonds:




Makes more (not ascer-




Reasons for not preferring com-
mon stock:
Lack of safety
Unfamiliarity with stock .
Requirement of large re-
sources
Other
Preference or reason not ascer-
tained
Number of cases....

























































1 Because some respondents advanced several reasons for their choices, the sum of the entries relating to their reasons will exceed
100 per cent.
2 For questions asked, see footnote 1, Table 17.
8 No cases reported or less than one-half of 1 per cent.
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TABLE 19
CHANGE IN LIQUID ASSET HOLDINGS OF SPENDING UNITS WITHIN INCOME GROUPS

















































































































































































1 Change during 1951 is based on holdings of liquid assets in early 1952 and a year earlier as reported by spending units during January-
March 1952; change for other years is similarly computed.
2 Income groups relate to income in year prior to year specified.
3 Includes change in assets due to accrual of interest on U. S. savings bonds (Series A-F).
4 No liquid assets at beginning or end of period.
6 No cases reported or less than one-half of 1 per cent.
6 Total includes units for which income was not ascertained and thus exceeds sum of income groups.
TABLE 20
MATURING SAVINGS BONDS HELD WITHIN INCOME GROUPS
 1
[Percentage distribution of spending unitsj






















































































































1 Savings bonds maturing within the two years following the year for which income is given.
2 No cases reported or less than one-half of 1 per cent.
3 Total includes units for which income was not ascertained and thus exceeds sum of income groups.
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TABLE 21
INVESTMENT PREFERENCES WITHIN MAJOR ASSET GROUPS
[Percentage distribution of spending units]
Preferred investment
1




Assets of fluctuating money value
Common stock
Real estate










































































































1 For questions asked of consumers with incomes of $3,000 or more in 1951, see footenote 1, Table 7.
2 Includes value of liquid assets, stock in publicly held corporations, and real estate other than owner-occupied housing and farms,
a No cases reported or less than one-half of 1 per cent.
4 Includes combinations of assets of fixed and fluctuating money value and assets other than those listed above.
TABLE 22
INVESTMENT PREFERENCES WITHIN SPECIFIC ASSET GROUPS
[Percentage distribution of spending units within specified asset group]
Value of major assets


































































































































































































Major assets under $1,000:



































































* Major assets include liquid assets, stock in publicly held corporations, and real estate other than owner-occupied homes and farms.
2 For questions asked of spending units with incomes of $3,000 or more in 1951, see footnote 1, Table 7.
3 Includes combinations of assets of fixed and fluctuating money value and assets other than those listed above.
4 No cases reported or less than one-half of 1 per cent.
5 Includes commercial property, nonfarm homes and farms not occupied by owners, apartment houses, etc.
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TABLE 23
INVESTMENT PREFERENCES IN RELATION TO INCOME WITHIN OCCUPATIONAL AND PLACE OF RESIDENCE GROUPS





























































































































































































































































































































































































































































































































1 For questions asked of consumers with incomes of $3,000 or more in 1951, see footnote 1, Table 7.
2 Includes combinations of assets of fixed and fluctuating money value and assets other than those listed above.
3 Total for all occupations includes units in occupations not shown separately and therefore exceeds sum of cases for occupations shown.
4 No cases reported or less than one-half of 1 per cent.
5 The 12 largest cities in the U. S. and their surrounding suburban and rural areas.
6 Distribution not shown for open country because of limited number of cases.
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